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Donations and Partnerships made EASY!
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What will I learn from this class?

• What the difference is between a Sponsorship and Partnership

• Why and how to protect your PTA brand

• The 5 W’s

• How to get businesses to support your PTA
• How to find
• What they can offer
• What is best for your PTA – money or product

• Other avenues to find funds

• How your School Foundation can help you



Sponsorship vs Partnership

• A sponsorship exists when one 
entity provides financial support 
to another to achieve 
promotional advantages.
• Usually for 1 event where their 

specialness ends there

• The financial or in-kind support of 
an activity, used primarily to 
reach specified business goals. 

• A partnership means each entity 
shares in the responsibilities, 
risks and earnings of a business 
arrangement.
• Two or more individuals or 

groups working together towards 
a common goal.  Each person or 
group contributes something of 
value in return.  



What is your PTA Brand and Why 
should you Protect it?

• What is Branding? Simply put, your brand is your promise to your 
customer. It tells them what they can expect from your products and 
services, and it differentiates your offering from your competitors'. 
Your brand is derived from who you are, who you want to be and 
who people perceive you to be.

• What is the PTA Brand? What’s Your PTA Story?

• A compelling story is not just a driver of marketing campaigns, but 
rather the engine underneath all successful companies. A great story 
gets people motivated to join you, to work on the product, and to get 
people to invest in the product.

• Why do we need to protect that Brand?

http://www.johnrampton.com/brand/


Getting Donations

It’s easy as 1,2,3

Not……?



What should I ask for?

• Support does not always mean cash!
• Know what you want to ask for!!!!

• Merchandise

• Supplies and Materials

• Gift Certificates / Gift Cards

• Services

• Manpower

• Matching Donations



The How To’s:

• Plan your event at least 90 days out … (Larger events will need even 
more time!)

• Give the business partner at least 60 days notice … (Once again 
larger requests may need more lead time!)

• Send a written request … (it’s a great idea to deliver the letter in 
person, but don’t go in at busy times)
• Include The 5 W’s

• NOTE: Sometimes asking last minute is ok! Remember to treat 
them as a FRIEND and not a piggy bank!



The 5 W’s 

• The 5  W’s
• Who you are … (Don’t forget to include the fact that you are a 501-3c not for profit 

organization) and define responsibilities 

• What your request is for … (Remember it’s about the kids!) product specifics, 
incentives, etc.  

• When your event is going to happen … Timeline…start/end, due date, pick up,  action 
items 

• Where the event will be …

• Why the business should support this event …(What’s in it for them?) Focus on the 
cause/goal 



-How to’s and 5 W’s Example-
Dates:   At least 60 days out to give businesses plenty of time to consider the donation.     Also, 
the date in which we need the donation is listed.

Request is in a written form.  Find out how your donation needs to be submitted.  Is that the 
store manager?  Online form to fill out?  Corporate?  Marketing manager?  Call the store to get 
information.  Ask for the marketing manager and work from there.

5 W’s:

Who are you?  And where they can find you? Social, email, phone etc.

What is your request for?

When is your event happening? 

Where the event will be and I also include the Why/Purpose of the event as well as other 
donations we are looking for so they can see what needs we have.

What is in it for them?  Why should they donate to you?

Other info?:  

I am asking for a specific purpose, but I will also take anything they are willing to give me.  

Some businesses need a tax donation letter. Also, I try to create the easiest way for them to 
donate.  Yes, I am driving all over town to pick up items (so be prepared to do that).

I give them my personal contact info so they can contact me if they have questions.

GIVE THANKS!!   ALWAYS thank them even for just considering to donate.



How To’s Continued:

• Follow up with a phone call …
• Be prepared to discuss all details of the event.
• Ask if you can simplify fulfilling the request.
• Get details on how your request will be fulfilled.

• Take pictures during event and share on social media making sure to tag 
any partners, etc

• After the event, don’t forget to send a detailed recap of how successful 
you were along with a thank you note (also make sure all partners, etc 
receive a tax donation letter for their records)

• Keep a detailed record of your event so that you can make improvements 
for next year.



Follow Up Timeline

● If the business HASN’T responded:
Send another email after 1-2 weeks asking if they have received your first email.  
Sometimes it goes to junk mail AND find another way to contact them.

Example: I originally sent an email with my letter attachment.  My follow up email goes 
something like this, “Hi! I sent an email about 2 weeks ago regarding a donation request 
but I haven’t heard back.  I am just following up with you to see if you have received it.  If 
the information got lost let me know and I would be happy to resend it.  Thank you for 
considering our request.”  Or reply to first email so it is automatically attached.

2nd way to contact: call the store and ask for the store manager.  “Hi!  I am Staci from VV 
Elem, I sent an email regarding a donation request.  I haven’t heard back so I was 
wondering if my information was correct.  I emailed product@request.com.  Is that the 
best contact or do you have another contact I can try?

You can follow up again in another 1-2 weeks if you still haven’t heard from them. 

mailto:product@request.com


Follow Up Timeline

● If the business HAS responded:
If they will donate, keep in contact with them and gather the details of WHAT they will be 
donating, WHEN you will receive it and HOW you will receive that product.  Follow up 2-3 
days before you are supposed to receive the donation to make sure they remember. Thank 
them as much as you can!  Everyone loves appreciation.

If they won’t donate what you asked for, ask if there is anything they would like to donate, 
plates/napkins, $5 gift card, promotional code to get their name out to our school 
community or if you have a future event in mind, ask them if they would consider donating 
to that event.  

DON’T GIVE UP! :)



Pictures of event/Thank you letter



Other ways to contact businesses:
Instagram: I just collected gifts for Teacher Appreciation and 
this PTA convention.  I messaged my favorite accounts I follow 
and asked them if they would donate.  Some referred me to an 
email address, or website, others communicated through IG.

All of this was donated 
through Instagram contacts. 

Some companies 
donated samples so 

we made a “swag bag” 
for all the 

teachers/staff.



Samples of Instagram messages



Keeping track of messages/donations



Other ways to contact businesses/gather donations:

Think outside the box.  People/businesses want to donate especially to 
education purposes because it is a tax write off for them.

● A friend that has their own business and wants to get their name out 
there

● Your employer
● A business wouldn’t donate to you but you know someone that has a 

personal connection with them.  Have them ask/gather the donation
● Instagram/Facebook accounts you follow
● Local businesses
● Ad’s for businesses you see in magazines or coupon calendars etc,
● Ask people who they know 
● Go to networking events



Thank your sponsors:
Tag them in 

Instagram Stories
Post in your school group

and tag the business/donor.
What you promised when asking for 
donations. Our yard sign at carnival.



Thank your sponsors:
School PTA board or any place you 

advertise business sponsors.  
If you don’t have a place, get one!



Thank your sponsors:
PTA/school 
newsletter

Letter or card mailed to sponsor. 
Can include small coupon as a thank you.

Poster at PTA events



Sample Letter Donation



Sample Thank You



“Come Play with PTA” Letter



Come Play with PTA 



What Businesses Should I Contact?
Which way should I go?

Local

Restaurants

Office supply

Grocery stores 

Big box

State Entertainment

Sports Teams 



Other types of donations

• % back events – Dinner Night Out or Spirit Nights

• % back with purchase through store cards – Smith’s, Target, Fresh Market, 
Amazon Smile

• Box Tops, Cartridges for Kids - $$$ for each item

• Sucker Sales

• Corporate Employee Give Back Programs – businesses that match donations and 
pay for volunteers hours for their employees (Walmart, Gap, JCPenney’s, 
Starbucks, etc)

• The employee contacts their human resource department to see if they match non profit 
donations or pay the non profit for their volunteer hours. They will have a verification form.

• https://www.1800runaway.org/wp-content/uploads/2016/08/corporate-match-
directory.pdf

• Coupons – many restaurants will give freebies for drawings and membership 
drives

• What Else?

https://www.1800runaway.org/wp-content/uploads/2016/08/corporate-match-directory.pdf


Fundraising

• Best Practices for reaching your $ GOALS 



Involve

• School Administration & Staff

• Teachers

• Parents & PTA

• Community

• Students 



Announce

• Face- to- Face

• At the school

• In the Community

• Via email/text/Phone blasts/social media

• Extended [national] contacts

• Explain your cause & your goal
• Quickly, Clearly & Effective  Emotional appeal. 

• Tell your story



Organize

• Plan
• School, District, Organizational details/permissions

• Determine focus/products

• Structures for tracking, organizing, collection/distribution 

Clear Instructions for all

The 5 W’s 

Integrity



Follow-up

• Regular Reminders

• Thank You’s to all

• Add to your Procedure Book, the good and bad

• Set up for success the next time!



How does the School District 
Foundation help my PTA?

• School District Foundations are: privately operated, nonprofit 
organizations established to help provide additional educational 
support and assistance to the schools within that district

• What do they do to help PTAs?

• Vet fundraising companies

• Facilitate large donations to the school

• Offer information and training specific to your school district



Chambers of Commerce

• https://www.uschamber.com/co/chambers/utah 



Questions?



Follow Utah PTA

Facebook
Groups you can join:

• Utah PTA Advocacy

• Utah PTA Super Secondary

• Utah PTA Excellent Elementary

• Utah PTA Treasurers

• Utah PTA Reflections

• Utah School Community Councils

Twitter

Pinterest

YouTube

Instagram



Sponsors


